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Texas Tech University (2010-2020)

Texas Tech is a great public research
university where student succeed,
knowledge is advanced, and global
engagement is championed.
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Texas Tech University (2010-2020)

As a public research university, Texas Tech
advances knowledge through innovative
and creative teaching, research, and
scholarship. The university is dedicated to
student success by preparing learners to be
ethical leaders for a diverse and globally
competitve workforce. The university is
committed to enhancing the cultural and
economic development of the state, nation,
and world.
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gnagvId ey
University of Illinois

To create a brilliant future for the University of Illinois
in which the students, faculty, and staff thrive and
the citizens of Illinois, the nation, and the world
benefit, a future in which the University of Illinois is
the recognized leader among public research
universities in:

«k Teaching, scholarship, and research
R Engagement and public service

R Economic development

R Arts and culture

«k Global reach

R Athletics
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The University of Illinois

The University of Illinois will transform lives
and serve society by educating, creating
knowledge, and putting knowledge to
work on a large scale and with excellence.
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The United Nations University (2009-2010)

The UN University aspires to be a world-class
international research, teaching and
capacity development institution that
addresses the needs of present and future
generations to live a life in decency, in
safety, in good health and in freedom.
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The United Nations University (2009-2010)

The UN University’s mission is to contribute,
through collaborative research, capacity
development and advisory services, to efforts
to resolve the pressing global problems of
human survival, development and welfare
that are the concern of the United Nations,
its Peoples and Member States. In doing so it
pays due attention to the social sciences and
the humanities as well as the natural
sciences.
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Collective Creativity
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The Direction
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3

Think Globally, Act Locally.

3
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